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Abstract: Current study aims to measure social media addiction (SMA) level difference across age, Facebook usage, and
duration of social media (SM) usage among late adolescence. The sample of the present study comprises of 230 (74 men
and 156 women). The mean age of the study sample was 19.68+1.11 and they were selected from different academic
institutions of Faisalabad by using convenience sampling technique. Descriptive statistics and Independent sample t-test
was run for analysis. Results indicates that FB and Whatsapp are most widely used SM platforms, further male gender is
more addicted to SM and as much there is an increase in duration of SM usage SMA also increases.
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INTRODUCTION

In current era use of social media (SM)
increasing day by day with enhancement of
gadgets. This easy access supporting many people
to use SM most of the time. On one hand this
situation is helping people to connect with all the
world in no time but on the other hand causing
social media addiction (SMA) in people. Use of
social media is increasing day by day, and Face-
book and WhatsApp are predominant in this group.
Entertainment and friendship are a major purpose
of using it. However, their use and effect in
changing health behavior are still unclear (Prajapati
etal., 2020). As more Americans have adopted SM,
the SM user base has also grown more
representative of the broader population. Young
adults were among the earliest SM adopters and
continue to use these sites at high levels
("Demographics of SM users and adoption in the
United States," 2019).

After 15 years of operation, Facebook is still
one of the most used SM platforms in the US.
Facebook ranks second in platform usage after
YouTube. According to latest figures 76% of 18—
24 years old use Facebook, 75% of 18-24 years old
use Instagram, in terms of gender, 43% of women
use Instagram while 31% of men use it, 44% of 18-
24 years old use Twitter with more men than
women plus 38 million Pakistanis were Facebook
user in July 2020 ("Social Media demographics to
inform your brand’s strategy in 2020," 2020). From
the beginning of 2019, with WhatsApp user
numbers figured at 1.5 billion in last four years

starting from late 2016. WhatsApp is one of the
world’s top apps. It has pulled ahead of Facebook
Messenger, making it the biggest app in the world
outside of the seemingly untouchable Facebook
("WhatsApp revenue and usage statistics (2020),"
2020). Current study aims to assess SMA level
difference across age, Facebook usage or not, and
duration of SM usage among late adolescence.

METHOD

The present study based on comparative group
research design conducted in 2019 at Faisalabad
Punjab, Pakistan. In this study SMA level
compared across several group i.e. gender,
Facebook user or not along with other SM, and
duration of SM usage. SMA Scale developed by
Al-Menayes (2015) was used to measure level of
SMA. The sample of the present study comprises
of 230 (74 men and 156 women). The mean age of
the study sample was 19.68+1.11 and they were
selected from different academic institutions of
Faisalabad by using convenience sampling
technique. The inclusion criteria consist of at least
one year of SM usage and age between 19 to 22.
SM include Facebook, WhatsApp, Tweeter,
Instagram, and Google+ usage. Statistical Package
for Social Sciences (SPSS) used for data analysis.

RESULTS

Findings of the current study are stated in tables
below. Table 1 indicates the demographic
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characteristics of the study participants. Table 2
explains the comparison on study variables and
SMA among late adolescence. Whereas Figure 1
declares types of SM used among late adolescence.

Analysis in Table 2 indicates that male and
participants with more duration of SM usage have
higher level of SMA as compared to female and
participants with less duration of SM usage at
p<0.01. However, no significant difference exists
between FB and non-FB users on SMA.

Table 1: Frequencies and Percentages of Sample

Characteristics

Variables
Gender Male
Female
19
20
Age 21
22
Socio Low
economic Middle
Status High
Duration of  1-2 years
SMusage  3-4 years

E
74
156
176
49
20
35
20
197
13
122
108

Percentage
32.2
67.8
54.8
21.3

8.7
15.2
8.7
85.7
5.7
53
47

Types of Social Media used among Late Adolescence
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Figure 1: Describes FB as the most widely used SM among Late Adolescence with greatest proportion 54.78%
of total media usage (Tweeter, Google hangout, Facebook, Skype, Instagram, and Email/Gmail). Whatsapp is
the second widely used SM among adolescence with proportion of 26.09% of total media usage categories.
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Table 2: Independent Sample T-Test for Difference on SMA Level Across FB and Non-FB User, Gender
and Duration of SM Usage N=230

Variables N M(SD) t p Cohen’s d
FB user 118 38.84(8.41)
FB User Category NON-FB user 112 40.52(8.7) 1.48 140 0.20
Male 74 43.59(5.46)
Gender Female 156 37.79(9.20) 502 .001 0.77
Duration of SM Usage éj o igg fgiiggg 28 004 038

Note: M=Mean, SD=Standard Deviation, FB=Facebook

DISCUSSION

Study findings declare that Facebook is the SM
type used by most of the participants, Whatsapp
stood second in this category. Majority of the
students presently are victims of using SM whether
urban or rural and whether males or females
(Kausar & Awan, 2019). According to a recent
report, 71% of teenage SM users access more than
one SM and 24% of adolescents are “almost
constantly” online due to the widespread use and
popularity of smartphones (Lenhart et al., 2015).
This study confirms that SM usage around the
globe is an important issue to consider.

University students in Pakistan are under
increased pressure due to higher academic
standards in other countries, and it has become
more important than ever for educators to
encourage graduation and further education
(Kausar & Awan, 2019). Further Olowu and Seri
2012 reported a prevalence rate of 2.8% of addicted
SM use among college students, while Jafarkarimi
and Sim 2016 reported a prevalence rate of 47%
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